
  
MEET YOUR CAMEL

T h e  1 1 t h  
F l o o r  C a m e l  
By Geronimo Quitoriano

Eureka!  On Thursday, March 27, 2008, while 
removing the old roof (see photo) on the 11th floor of 
the Campbell Building, workers uncovered a 6-foot 
by 8-foot tile mural of a camel and pyramids. Think 
“Indiana Jones and the Campbell Camel!”   And like 
Indy,  the Board and residents will have challenging 
decisions to make regarding the best way to preserve 
this once hidden treasure.

The mural will have to be cleaned of dirt and  
adhesive and the issue of waterproofing the roof is 
still in discussion. The roof serves as a private patio 
to the 11th floor unit yet still functions as a roof for a 
large portion of the 1oth floor units. 

 According Jan Ostashay, Long Beach Historic 
Preservation Officer, the mural  appears to have 
originated in the 1920’s, around the time of the 
Campbell building’s completion as apartments with 

hotel amenities.  The tile surrounding the mural 
matches the tile floor in the solarium when the 
whole 11th floor was likely used as a ballroom and 
outdoor deck. During the Lafayette Hotel days the 
area was known as the Starlight Room.

Visiting tile expert Brian Kaiser identified the 
border tiles around the camel as being from the 
D&M Tile Co. in Los Angeles operating in the 
years 1928-1939.  D&M’s bright Moorish-inspired 
tiles were used at The Mission Inn in Riverside, 
Balboa Park in San Diego and on Grace Line ocean 
liners  of the 1930’s.

According to longtime resident and former 
Board President, Lou Schor, the layers of old roofing 
materials were likely used to level the roof since years 
of settling had caused rainwater to move away from 
the drains in the back of the building towards the 
res idence and 
solarium in the 
front.

To o f f se t 
the added 
possible costs of 
preserving and 
res tor ing the 
or ig ina l t i l e , 
keep an eye out 
for upcoming 
fundraisers. 

To quote an 
old magazine ad: 
“Onl y a t the 
Lafayette: such 
v a r i e d 
atmosphere under 
one roof!”✍
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FROM THE PRESIDENT

It ’s  Ours !
By Jean-Louis DeBien

Did you know the Lafayette has thousands of 
square feet of space, that can't be used? That's 
right--storage space that can't be built, empty 
"commercial" space that should be common property 
to save on taxes, amenities that could be added or 
expanded...only if the tract map could be amended. 

You see, the tract map controls what spaces 
(parcels) within a building can be used and for what 
purposes. For example, parcels listed as commercial 
property cannot be used as residential or as common 
property and vice versa, common property cannot be 
used as residential or commercial. Further, a 
building's tract map is on file with the City and used 
whenever questions arise over what a parcel (space) 
can be used for, by whom and for purposes of 
taxation. 

Ever wonder why 
the Lafayette has no 
poo l , s tora ge , 
u n d e r g r o u n d 
park ing , e tc . but 
does ha ve two 
ballrooms, a wedding 
chape l , 16 o f f i ce 
spaces, two kitchens, 
four meat lockers 
and thousands of feet 
of basement space. 
Well, now you know. 
So the ques t ion 
becomes: How to 
turn the space the 
Lafayette cannot use 
into space it's owners 
actually can use?!?

Simple. Amend the tract map.  
(I'm sorry, What you don't know is that it just took me 

10 minutes to recover &om laughing my head off.  Or was I 
crying?)

Well, now for the fun part and it goes like this:
First, the Board of Directors along with 

interested parties would have to decide what parcels 
should be amended for what uses, taking into 
account many factors such as costs of upgrading, 
(plumbing, electrical, carpentry, etc.), accessibility 
and insurance/liability to name a few.

Second, the Board would then move to put the 
amendment of the tract map up for a vote of the 
homeowners and their mortgage holders which--get 
this--requires a 100% YES vote to pass. (As 
insane as that sounds, the Lafayette did get all 
homeowners and their mortgage holders to vote to 
amend the CC&R's in 2000, a vote that that did not 
require 100%.)

Third, in the event of 2/3rd YES vote (66 2/3%) 
or more of homeowners, the Board could turn over 
the results to the Lafayette's lawyers who would 
then petition a judge/court to rule that, in this 
instance, the majority vote satisfies the legal 
requirement and the amendment has passed. (A rare 
move, but not without legal precedent.)

Fourth, the Lafayette could then move forward 
and claim the spaces it currently cannot use for the 
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Friends of the Historical Lafayette

present the annual Lafayette Bacardi & 

Bingo fundraiser.  Proceeds benefit the 

restoration of the Lafayette.

• First 15 people get “lei’d” and receive a 

complimentary drink

• Non-alcoholic alternatives will be available

• Suggested donation: Drinks $1-2, Bingo 

cards $2 per game, Appetizers $1-2

What: Tropical drinks and snacks with friends 

! and neighbors and of course BINGO!

When:! Friday, May 16, 2008

Where:! 11th floor Solarium

Time: ! 6:30pm to 9pm (1st game @ 7:30pm)

Attire:! Festive Hawaiian Shirt or Mu Mu is 

highly encouraged

Bacardi & Bingo
Friday, May 16, 2008
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benefit of the owners and 
association.
See, wasn't that simple?
And to think you put it 
off for so long!
Now, unfortunately, I 
must qualify my above 

statements. Understanding that what I have just 
outlined is equal to boring a hole through the center 
of the earth with a spork and popping out in China 
in time for the Summer Olympics...and furthermore, 
taking into account my severely underdeveloped 
sense of mortal danger....I, Jean-Louis DeBien, your 
current President of the Board, do solemnly swear, 
to volunteer a large chunk of my remaining sanity 
towards this endeavor. 

 Anyone want to help? ✍

NONPROFIT NEWS

Buy Now & Bingo
By Geronimo Quitoriano

The Friends of the Historical Lafayette (the 
group of volunteers dedicated to the preservation 
and restoration the historic character of our 
beautiful building) have a few fun projects in the 
works:

First off, the Lafayette Virtual Store is now 
online at Cafe Press (a print on demand online 
retailer) for your shopping pleasure.  Now you can 
finally find that Lafayette clock, pillow mug, tote bag 
or mousepad that you’ve always wanted!  And 
remember, Mother’s Day is May 11th!

Just visit www.cafepress.com/lafayettelb 
using your internet browser to find all types of 
Lafayette branded apparel, housewares, bags, 
magnets, journals, calendars and much more. 

Samples of the products will be 
available in the office within a 
couple of weeks. All proceeds 
from the store will benefit the 
Fr iends o f the His tor ica l 
Lafayette’s ongoing fundraising 
efforts.

Speaking of fundraising, our 
annua l summer FUN -dra i se r, 
Bacardi & Bingo, is scheduled for 
Friday, May 16, 2008 in the solarium. 
It’s fun (just ask anyone who’s ever 
been) and a great way to meet  old 
and new neighbors. The doors open 
at 6:30pm for drinks and appetizers and the first 
game starts at 7:30pm.  In addition to cash prizes, 
there’ll also be door prize giveaways and the first 15 
people get “lei’d” and a free drink! Everyone is 
welcome to attend!  Feel free to bring friends and 
guests.  It’s a great way to start your Friday night and 
kick-off the weekend.

For a little more formal 
affair, the Friends are in the 
early planning stages of a 
classy Cabaret Show in 
September (think Broadway 
show tunes, live piano music, 
wine and appetizers!).  It 
could be THE event of the 
season!✍
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THE LAFAYETTE STORE IS NOW ONLINE

Housewares
BBQ Apron
Tile Coaster!
Mousepad
Mug
Throw Pillow

Bags
Messenger Bag
Tote Bag

Magnets
Rectangle Magnet

Prints
Journal
Calendar Print
Postcards

more coming soon...

ALL proceeds from the store will benefit The Friends of the 
Historical Lafayette’s ongoing efforts to restore "The Jewel of 
the East Village."  Thanks for shopping!

cafepress.com/lafayettelb

visit

http://www.cafepress.com/lafayettelb
http://www.cafepress.com/lafayettelb
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DID YOU KNOW?

Camel Trivia!   
Domesticated thousands of years ago by 

frankincense traders, who trained the gangly cud-
chewer to make the long and arduous journey from 
southern Arabia to the northern regions of the 
Middle East, the camel went on to become the 
desert dweller's primary source of transport, shade, 
milk, meat, wool and hides.

 Here's a comprehensive fact-pack of this 
amazing creature:

Ata Allah, “God's gift”: The Bedouin (nomad) 
name for Camelus dromedarius, the 'one-hump' 
dromedary, also known as the Arabian camel.

Body temperature: Camels do not pant, and 
they perspire very little. 

Color:  Camels come in every shade of brown, 
from cream to almost black.

Eyes: A camel's eyes are large, with a soft, doe-
like expression. They are protected by a double row 
of long curly eyelashes that also help keep out sand 
and dust, while thick bushy eyebrows shield the eyes 
from the desert sun.

Feet: Camels have broad, flat, leathery pads with 
two toes on each foot. When 
the camel places its foot on the 
g round the pads spread , 
prevent ing the foot f rom 
sinking into the sand. When 
walking, the camel moves both 
feet on one side of its body, 
then both feet on the other. 

This gait suggests the rolling motion of a boat, 
explaining the camel's “ship of the desert” nickname.

Food: A camel can go 5-7 days with little or no 
food and water, and can lose a quarter of its body 
weight without impairing its normal functions.

Hair: All camels moult in spring and have grown 
a new coat by autumn. Camel hair is sought after 
world-wide for high-quality coats, garments and 
artists' brushes, as well as being used to make 
traditional Bedouin rugs and tents. 

Height: A fully-grown adult camel stands 1.85m/
6 feet at the shoulder and 2.15m/7 feet at the hump.

Hump: Contrary to popular belief, a camel does 
not store water in its hump. It is in fact a mound of 

fatty tissue from which the animal draws energy 
when food is hard to find. When a camel uses its 
hump fat for sustenance, the mound becomes flabby 
and shrinks.

Legs: A camel's long, thin legs have powerful 
muscles which allow the animal to carry heavy loads 
over long distances. A camel can carry as much as 
450kg/990lbs, but a usual and more comfortable 
cargo weight is 150kgs/330lbs.

Life span: After a gestation periods of 13 
months, a camel cow usually bears a single calf, and 
occasionally twins. The calves walk within hours of 
birth, but remain close to their mothers until they 
reach maturity at five years of age. The normal life 
span of a camel is 40 years, although a working camel 
retires from active duty at 25.

Milk:  Camel's milk is much more nutritious 
than that from a cow. It is lower in fat and lactose, 
and higher in potassium, iron and Vitamin C. 

Speed:  Normal 'amble speed' for a walking 
camel is 5kph/3mph; a working camel will typically 
cover 40km/25 miles a day. Racing camels can reach 
20kph/12mph at the gallop.

Water: Camels need very little water if their 
regular diet contains good, moisture-rich pasture.

Weight: A fully-grown camel can weigh up to 
700kg/1542lbs.

The camel 's capabi l it ies have been wel l 
documented over the centuries, and its niche in the 
history of mankind is assured.✍

WELCOME

New Residents
Please don’t forget  to read the Rules & 

Regulations. No moving or bicycles through the 
main lobby and window covers must be white or off 
white!  Also, the last green dumpster in the back is 
for recycling only!  Please do not place trash in the 
green dumpster.

Unit 612 Sean Mahoney
Unit 954 Monica Youngblood (Welcome back!)

Welcome to the Lafayette!✍
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A VIEW FROM THE 6TH FLOOR

See Jane...Robbed!
By Thomas Wasper

Note: Local store owner Katie Gibson of “See 
Jane...” (across the street at 145 Linden Avenue)  was 
recently robbed at knifepoint (4/26/08). 

Who are you? 
Isn’t that the question 

everyone is trying to figure 
out. 

Where do you come 
from? 

I hail from the Long 
Beach, born and raised.

D o n’t yo u h a v e a 
famous brother? 

No…just k idd ing . 
Technically he’s my step 
brother, but we were raised 
together.

I’m afraid that I must 
insist that you tell me 
ever ything about him 
right now! 

All I can tell you is that 
he was the singer for an 
Long Beach band that starts 
with “S” and ends with “E” 
and rhymes with…sorry, I 
can’t think of anything that 
rhymes with Sublime…oops. 

Before you opened your store “See Jane…,” 
Linden Avenue was a pretty quiet street, but 
since then we’ve already had a strong-arm 
robbery occur, coincidently or not, at your 
store. Do you feel at all responsible for 
introducing this bad element into our once 
peaceful neighborhood? 

I like to think that I bring a good element to the 
neighborhood, but I guess that is yet to be seen. I do 
however bring a unique store which classes this place 
up a little and if the criminals like it too then what 
can you do?

S e r i o u s l y, a re yo u o k a y ? Ha s t h i s 
unfortunate incident soured you on your 
choice of a business location? 

I know my family is concerned for my safety and 
they are wondering if I should be alone in the area, 
but I think things can happen anywhere and 
although I am definitely more aware of the things 
that could happen, I don’t want to blame the 

neighborhood for one scary 
incident. Of course, if it 
happens again I’m out. 
What’s your store about? 
What kind of things do 
you sell there? What does 
“See Jane…” mean? Are 
you single? 
My store is about supporting 
and promoting independent 
designers and artists by 
sharing their creative gifts 
with the community. I carry 
a l l handcraf ted i tems , 
including clothes, gifts, and 
accessories, in a boutique 
setting. “See Jane…” was 
named because of the old 
books that my mom used to 
read. They said things like 
See Jane run…Run Jane run. I 
always thought about Jane 
doing whatever she wanted, 
because there’s more to life 
than running. So it is sort of 
“See Jane do whatever she 
wants.” (Sorry if I offended 

any runners.) 
In yo u r o w n w o rd s h o w e v i l i s t h e 

breakwater that turns every summer into a 
bummer in Long Beach?

There are evil necessities in life.  
Okay, which question did I forget to ask 

you? 
Umm...“See Jane...” sells handcrafted clothing, 

gifts and accessories. We’re located at 145 Linden 
Ave, Long Beach, CA and you can reach us at (562) 
436-9869.✍

 JUNE 2008                              WWW.THELAFAYETTELB.ORG ISSUE #58

PAGE 5

Photo by Thom Wasper

http://WWW.THELAFAYETTElb.ORG
http://WWW.THELAFAYETTElb.ORG


FOR YOUR INFORMATION

Who’s Who at the Lafayette
2008 BOARD OF DIRECTORS

President: Jean-Louis DeBien lhoa7@yahoo.com
Vice-President: Frank Flores    ffloresreps4u@aol.com
2nd Vice-President: Joe Hill onejoehill@charter.net
Secretary: Dennis Cornax     dionysus6652@yahoo.com
Treasurer: Rick Blackshere    andnod@yahoo.com

CONTACT THE BOARD
In writing: Email them. Also, each board member has a mailbox in 

the office.  All written comments will be addressed in a timely manner.  
In person: Come to the board meetings usually every first Tuesday 

of the month at 7pm in the Solarium (11th floor Campbell Building) 
unless a schedule change has been posted.
OFFICE MANAGER

Sharon Hays
Phone: 562-436-5391   9:30am to 5pm weekdays
Fax: 562-436-8762     Email: lafayet@charterinternet.com  
Reminder: Meeting minutes may be viewed at the office or if you 

would like them emailed to you, let Sharon know. 
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C a l e n d a r
Monday, May 5, 2008

Computer Recycling

 Bring your old computer 
equipment to the office

by this date

Tuesday, May 6, 2008

Board meeting

 In the Solarium, 7pm

Friday, May 16, 2008

Bacardi & Bingo

Drinks, games, appetizers with 
friends and neighbors!

 In the Solarium

6:30-9:30pm

(1st game @ 7:30pm)

NEWSLET TER TEAM

JEAN-LOUIS DEBIEN
SHARON HAYS
GERONIMO QUITORIANO

THOMAS WASPER

✄  ☎  ✍
THE LAFAYETTE LETTER IS 
PUBLISHED PERIODICALLY 
FROM THE OFFICE OF THE 
L A FAY E T T E A S S O C I AT I O N 
OF HOMEOWNERS.

I F Y O U W O U L D L I K E T O 
CONTRIBUTE TO THE LET-
T E R , P L E A S E C O N T A C T 
GERONIMO AT (562) 435-4775 
O R E M A I L : G P O L A R O I D 
@MAC.COM.

FROM THE MANAGER

Green Condo Comments
By Sharon Hays

Since April 22 was Earth Day, here’s a little you can do to 
help:

a) Remember the 3 R’s: reduce, re-use, recycle. Use less of 
something, re-use it for something else, and finally, if you can't do 
the other two, recycle it in the green dumpster in the garden.

b) If possible, buy locally produced food in farmers markets 
which uses less energy to transport and is usually fresher and 
buy re-usable grocery bags (hint: Lafayette Cafe Press store)!

c) Start saving energy. Switch things off when they're not 
being used, use full loads in the washing machine, dry clothes on 
a line when possible and turn the heating down in less-used 
rooms.  Use compact fluorescents for your lighting needs!

d) Save water. Fix that leaky faucet or toilet which probably is 
not helping our old pipes!

e) Take advantage of Freecycle if you want something or want 
to get rid of something.

f) Use eco-friendly cleaning products and toiletries.✍  
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